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Brando, Niven, Jones Play 
Light-Hearted Comedy In 
Laugh-Filled Bedtime Story’ 


(Review) 


Marlon Brando, in “Bedtime Story,” proves anew—with 
stunning impact—his right to title as America’s most versa- 


tile actor. 


For the first time in his remarkable career he turns his 
protean talents to straight comedy, with uproariously side- 


splitting results destined to ear- 
mark him for a whole new arena 
of film making. 

Inspiringly abetted by co-stars 
David Niven and Shirley Jones 
he delivers a bravura performance 
certain to evoke a _ thunderous 
salvo of rafter-ringing hosannahs. 

Emerging from the screen is a 
Brando so facile in comedic gam- 
bits, so polished in laugh-line 
timing, so adroit in Chaplinesque 
nuances, the appreciative viewer 
may well be inclined to subordi- 
nate the star’s cinematic tri- 
umphs of earlier vintage. 

Written and produced by Stan- 
ley Shapiro, filmland’s admitted 
master of sophisticated celluloid 
drollery, the Universal produc- 


pT 8 is epost ieee en eae theatre, pro- 
vides a Cartier-like setting for 
the display of Brando’s many- 
faceted versatilities. 

Setting for the entertainment 
is the French Riviera gold coast, 
a happy hunting ground for both 
Brando and Niven, cast as gig- 
olos who romance women in re- 
turn for costly presents. The two 
are such light-hearted scoundrels, 
so expert at their wooing, that 
even in sober retrospect the “vic- 
tims” of their assorted wiles sel- 
dom find cause for genuine regret. 

Miss Jones appears as an Amer- 
ican soap queen, with both 
Brando and Niven vying for her 
affections until they discover that 
all is not as it seems regarding 
the wealth they assume is hers. 

Niven has seldom been seen 
to greater advantage. He is a con- 
noisseur among confidence artists, 
so sophisticated in his approach 
that he withholds his amatory 
attentions from all but the most 
“deserving” of lovely heiresses. 

Never before has Miss Jones 
been seen in such elegant trap- 
pings as director Ralph Levy has 
managed to put together for 
‘‘Bedtime Story.” All of her blind- 
ingly incandescent jewels — dia- 
monds, emeralds, rubies and sap- 
phires—are real. 

The gems are from a collection 


of $2,500,000 worth of baubles 
especially provided for the picture 
by the famed New York atelier 
of Cartier, and personally se- 
lected and delivered to the studio 
by the firm’s board chairman, 
Jules Glaenzer. 

All of Miss Jones’ dazzling 
gowns, as well as those of all the 
other women in the cast, were 
created by Jean Louis, most 
sought-after of filmland’s elite 
corps of fashion pace-setters. 

Supporting actors contributing 
importantly to the film include 
Dody Goodman, Aram Stephan 
Parley Baer, Marie Windsor Hen- 
ry Slate, Norman Alden, Susanne 
Cramer, Cynthia Lynn, Ilze 
Taurins and Francine York. 

For director Levy, whose pre- 
vious work was confined to video, 
“Bedtime Story” marks an out- 
standing initial credit, certain to 
win him laurels as one of Holly- 
wood’s finest new talents. 

For writer - producer Shapiro, 
the romantic comedy romp, which 
he co-authored with Paul Hen- 
ning, proves a worthy successor 
to such earlier hits as “That 
Touch of Mink,’ “Lover Come 
Back,” “Come September,” ‘“Op- 
eration Petticoat,” “Pillow Talk” 
and ‘The Perfect Furlough.”’ 


Special kudoes are merited for 
executive producer Robert Ar- 
thur, whose knowing hand kept 
the production up to his cus- 
tomary high standards. It was 
he who first made use of Sha- 
piro’s scrivening talents, with 
“Furlough.” Arthur is the only 
producer credited with two of 
the 10 top grossing pictures in 
the 30-year history of New York’s 
Radio City Music Hall. 


Clifford Stine’s color cinema- 
tography is especially noteworthy, 
and Alexander Golitzen and Rob- 
ert Clatworthy contribute sig- 
nificantly with their imaginative 
art direction. The score by Hans 
J. Salter is evocatively absorb- 
ing and skillfully paced to the 
visual excitement. 


David Niven Approaches 
New Comedy Assignment 
With Utmost Gravity 


(Current) 


David Niven has lost none of his boyish enthusiasm. 

With each new role he still gets as excited as if it were 
his first venture before the cameras. 

His present co-starring stint with Marlon Brando and 
Shirley Jones in Universal’s “Bedtime Story,” scripted by 


Stanley Shapiro, filmland’s master 
of sophisticated celluloid drollery, 
is no exception. The color picture 
is now on view at the........ Theatre. 

“Tt’s such a wonderful assign- 
ment,” he assesses, “I find myself 
straining at the leash each morn- 
ing in sheer anticipation of get- 
ting to the studio to go to work.” 

Niven’s role in the romantic 
comedy is that of a glib confi- 
dence artist who prowls_ the 
French Riviera in search of 
wealthy widows looking for love. 
He aims to please, but solely for 
monetary reasons, preferring to 
keep his bachelorhood inviolate. 

The film is Niven’s first-time 
teaming with Brando, whom he 
considers one of the world’s fore- 
most actors, and the two work so 
well together in their comedy 
scenes that Universal is already 
looking for another vehicle suited 
for their combined talents. 

The picture is Niven’s first Hol- 
lywood role in three years. In the 
interim he has made seven films 
in as many different countries. 
Niven, whose permanent home is 
on the continent, emphasizes that 
he makes no special effort to 
concentrate on away-from-Holly- 
wood pictures, but that he goes 
wherever he happens to find a 
good script. 
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“It’s the story,” he elucidates, 
“which still counts the most, and 
fine ones are so few an actor 
must go wherever they are being 
filmed.” 

Niven, who has been on the 
screen 28 years, 25 of them as a 
star, discloses that wherever he 
travels his Oscar, won in 1958 
for “Separate Tables,” goes with 
him. 

Aside from the fact that he is 
peacock proud of the award he 
says it has a subliminal value 
when it comes to entering into 
negotiations for new roles. 


“T like to have it around, some- 
where discreetly in the back- 
ground, while we’re talking 
money,” he smiles, “and you’ve 
no idea how helpful it’s been in 
keeping the ante at a suitable 
level.” 


Niven has as sharply honed a 
sense of humor as anyone in 
films, but he takes his work, and 
his Oscar, with utmost serious- 
ness. He shudders at the idea of 
of using the award, as some have 
done, as a doorstop or bookend, 
disclosing that his Oscar reposes 
resplendently in a special display 
case custom fashioned by a cab- 
inet maker. 


Marlon Brando, Shirley Jones and David Niven team as co-stars of 
Universal’s spicy romantic comedy in color, “Bedtime Story.”’ It is 
the tale of two men to whom women are irresistibly attracted and 
how they accept the happiness of pursuit. (Still No. 1934—5 AD-F ) 


Brando Finds Delight In 
First Straight Comedy 
Role In Bedtime Story’ 


(Current) 
Filmland’s latest and most loudly enthusiastic convert to 
straight comedy is none other than one of the theatre’s fore- 
most masters of considerably heavier histrionic fare—Marlon 


Brando. 


He plays it exclusively for laughs in his current venture 


before the color cameras in Uni- 
versal’s “Bedtime Story,” a ro- 
mantic frolic in which his co- 
stars are David Niven and Shirley 
Jones. The picture is now on view 
absuher cc ae 5 eee Theatre. 


Oscar-winning writer-producer 
Stanley Shapiro fashioned a script 
in which Brando was given ample 
opportunity to run the full gamut 
of humor, from old - fashioned 
broad humor to ultra-sophisticat- 
ed nonsense. 


“First time in my life,” said 
the star, “that I’ve been so de- 
lighted with a role I could hardly 
wait to get to the studio to begin 
work each morning.” 


Setting for the comedy is the 
French Riviera, a happy hunting 
ground for both Brando and 
Niven, portraying gigolos who 
romance women in return for 
costly gifts. 


The two are such light-hearted 
scoundrels, so adroit in their woo- 
ing, that even in sober retrospect 
the “victims” of their assorted 
wiles seldom have cause for gen- 
uine regret. 


One sequence within the cel- 
luloid farce has Brando pretend- 
ing to be the half-wit brother of 
Niven, himself masquerading as 
the deposed prince of a Middle- 
European country. 


At this stage of the story 
Brando, in a temporary truce, 
is working hand-in-glove with 
Niven. When the latter’s assorted 
female companions reach _ the 
point where they are ready to 
march him to the altar a brief 
exposure to Brando’s zany antics 
quickly sets them straight. 


One of Niven’s hopefuls finds 
Brando locked in a dungeon deep 
within the confines of Niven’s 
chateau. She beats an alarmed 
retreat when, from a lofty win- 
dowsill where he has_ been 
crouched like a caged beast, he 
leaps at her, rips off her emerald 
earrings and pretends to eat 
them. 


Another matrimonial - minded 
maiden suddenly undergoes a 
change of plans when, seated with 
Brando at the dinner table, she 
finds that he has to be spoon fed. 
Also, when crossed, he has an un- 
settling habit of snarling like an 
enraged hyena. 


Still a third damsel realizes 
she has made a terrible mistake 
when, out for a ride in Niven’s 
limousine, she is faced with 
Brando, spectacularly attired in 
royal garb, presiding gleefully at 
a child’s toy steering wheel 
attached to the car dashboard. 


Among other situations hilari- 
ously explored in ‘Bedtime Story” 
is included a sequence in which 
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Marlon Brando plays his first 
straight comedy role in Univer- 
sal’s “Bedtime Story.”’ His co-stars 
are David Niven and Shirley Jones 
in the hilarious story of two con- 
fidence men, photographed in 
(Still No. 1934—P. 48) 


color. 


Brando finds himself in a run- 
away wheelchair descending a 
precipitous slope. Again, while at 
the seashore buried up to his head 
in sand, he is befriended by a 
lonely seagull which attempts to 
feed him a herring. 


Brando reports he finds com- 
edy requires an approach quite 
different from straight drama but 
that the basic elements remain 
the same. 


Movie Maker Hails 
Brando As Screen’s 
Foremost Farceur 


(Current) 

Filmland’s master comedy writ- 
er, Stanley Shapiro, wants to go 
on record, before everyone else 
leaps aboard the bandwagon, in 
proclaiming Marlon Brando the 
screen’s foremost comedy artist. 

Brando is currently undertak- 
ing his first straight comedy as- 
signment, with David Niven and 
Shirley Jones, in Universal’s ‘‘Bed- 
time Story,’ which Shapiro wrote 
and also produced under executive 
producer Robert Arthur. The color 
film is now on view at the................ 
Theatre. 

“Good as Brando is in straight 
drama, and he’s only about the 
best there is,’ appraised Shapiro 
after viewing initial rushes, “he’s 
at least twice as good, and prob- 
ably a lot more, at comedy. 

“He has a natural genius for 
extracting all the humor that can 
be found in any given situation, 
plus which he endows all the levity 
with a magic entirely his own.” 

Shapiro’s words carry more 
than average weight. Some of the 
greatest comedy hits of recent 
vintage have come from his imagi- 
native typewriter, including ‘That 
Touch of Mink,’ ‘Lover Come 
Back,” “Come September,” ‘Op- 
eration Petticoat” and “Pillow 
Talk.” For the latter he won an 
Academy Award. 


Niven To Test His 
Talent As Author 


(Current) 

David Niven says he definitely 
is going to launch a second novel 
—if only to put his literary talents 
to the test. 

“I think it’s largely true,” he 
concedes, “‘that just about anyone 
can write at least one book. What 
separates the amateurs from tie 
professionals is a succession of 
works.” 

Niven, now starring with Mar- 
lon Brando and Shirley Jones in 
Universal’s “Bedtime Story,’ en- 
joyed the literary prestige of see- 
ing his first book, ‘Round the 
Rugged Rocks,” hit best-seller 
lists. 

“Bedtime Story,” photographed 
in color, is now on view at the 
Sg Wie ata Theatre. 


Actor Is Lion Tamer 


(Current) 

Parley Baer, now teamed with 
Marlon Brando, David Niven and 
Shirley Jones in Universal’s “Bed- 
time Story,” easily qualifies as 
having Hollywood’s most unusual 
hobby. 

He’s an amateur lion tamer. 

A circus buff from boyhood 
days, Baer, who portrays Brando’s 
commanding officer in the roman- 
tic comedy, studied lion taming 
with its greatest exponent, Mabel 
Stark. 

“Only trick,” says the actor, “is 
to fool the lion into thinking 
you're braver than he is.” 

“Bedtime Story,’ in color, is 
now screening” at the:...2-...0-. 
Theatre. 


Just discharged from the army, brash Marlon Brando explains his 
confidence-artist techniques to suave David Niven, who is a con- 
noisseur in the field, in this scene from Universal’s frothy, sophis- 
ticated romantic comedy in color, “Bedtime Story.” Shirley Jones 


also is co-starred. 


(Still No. 1934—29) 


os 
David Niven and Marlon Brando, who are dedicated to the happi- 


ness of pursuit and the financial remuneration they can gain from 
it, ply their trade on the French Riviera, here with Shirley Jones 
in this scene from Universal’s hilarious romantic comedy in color, 


“Bedtime Story.” 


(Still No.1934—65 ) 


Blonde Shirley Jones Willing 


To Forsake Singing Parts 
For More Comedy Roles 


(Current) 


Dulcet-voiced Shirley Jones isn’t the least bit perturbed 
that in her current starring role with Marlon Brando and 
David Niven in Universal’s romantic romp, ‘‘Bedtime Story,” 
she warbles not a single note. The picture in color is now 


screening at the 22240 s.: 


The spectacularly assembled 
blonde, whose screen career was 
launehed into dazzling orbit with 
“Oklahoma,” takes a_ realistic 
attitude toward the changing 
patterns of film making. She 
points out that musicals aren’t 
too common on today’s sound 
stages. Besides, she is quick to 
emphasize, she’s every bit as 
happy in non-musical fare. 

It’s now a matter of Hollywood 
history that her straight dramatic 
portrayal of the wayward girl in 
“Elmer Gantry,” for which she 
was voted a well-merited Oscar, 
served as an important turning 
point in her cinematic destinies. 
It convinced one and all, in case 
there was any doubt, that she 
could match pure histrionics with 
the best of them. 

“Bedtime Story,’ scripted by 
Stanley Shapiro, filmland’s reign- 
ing master of sophisticated cellu- 
loid drollery, presents Shirley 
with her first straight comedy 
assignment. She reaches the color 
screen as Janet Walker, an Ameri- 
can soap queen whom Brando and 
Niven mistakenly believe to be an 
heiress. 


Even though Brando and Niven 
are as suave a pair of con men as 
the French Riviera has ever looked 
askance upon, Shirley trusts them 
wholeheartedly. She even makes 
arrangements to borrow a sub- 
stantial amount of money for 
them when they concoct a story 
of being in desperate need. 


Entirely apart from the desira- 
bility of her role the actress says 
the assignment provides numer- 
ous other special inducements in 
that the noted couturier, Jean 
Louis, the Rembrandt of the 
rayons, created a special ward- 
robe for her. The various outfits 


"Old Stoney” Is Pet 
Name For Co-Star 


(Advance) 

Marlon Brando’s pet name for 
Shirley Jones, his co-star, along 
with David Niven, in Universal's 
“Bedtime Story,’ is—Old Stoney. 


The label comes by way of a 
prewery. 

Seems that Miss Jones’ father 
inherited a brewery that has been 
in the family for generations. 
Water for the brew comes from 
an artesian well called Old 
Stoney. 


For years, says the actress, 
both male and female members 
of the family have had the Old 
Stoney tag pinned upon them, 
and she now looks upon it as a 
badge of distinction. 


“Bedtime Story,’ in color, 
SCPGO@NS 25 os are a at the 
Bee RecWer pa wate Sen ce eeatae Theatre 


ents Theatre. 


Shirley Jones portrays an unsus- 
pecting American soap queen who 
believes Marlon Brando and David 
Niven are men of flawless charac- 
ter in Universal’s spicy romantic 
comedy in color, ‘‘Bedtime Story.” 


(Still No. 1934—P. 33) 


are the most sophisticated she 
has ever worn. 

In addition, some $2,500,000 
worth of diamonds, emeralds, 
rubies and sapphires were ob- 
tained for the picture from the 
New York firm of Cartier, and 
the star gets to wear a spectacu- 
lar assortment. She concedes that 
it might indeed be true, as some 
contend, that audiences can’t tell 
the difference between the real 
and imitation jewelry. But she 
does know, she adds, that she her- 
self feels different when bedecked 
in the genuine article. 


Friends From Tahiti 


Send Brando Cask 


Of Cocoanut Juice 


(Advance) 

Marlon Brando’s many friends 
in far-off Tahiti, his favorite 
vacation retreat, recently sent 
him a housewarming present for 
his new studio dressing rooms 
that he’ll never forget—an entire 
hogshead of freshly pressed 
cocoanut juice. 


Dispatched by air freight from 
Papette, the huge cask, holding 
more than 80 gallons, was re- 
ceived by the surprised star on 
the set of his current Universal 
film, “Bedtime Story,’ in which 
he teams with David Niven and 
Shirley Jones. 


Arrival of the present was the 
signal for an impromptu luau 
Brando gave for cast and crew 
in the dressing quarters, done in 
Tahitian motif. 


“Bedtime Story,’ in color, 
SCreenS 2. eee ee at the 


Three Oscar Winners 
In "Bedtime Story” 


(Advance) 
No question about the superla- 
tive talents of the three top stars 
in Universal’s romantic comedy in 


color, “Bedtime Story,’ which 
ODCMS ite ee ecdeey at the 
Sia cea ee Mea earner aye Theatre. 


Each of the principals—Marlon 
Brando, David Niven and Shirley 
Jones—has garnered Academy 
Award kudos. 


Brando was laureled for “On 
the Waterfront,” Niven for “Sep- 
arate Tables’’ and Miss Jones for 
“Elmer Gantry.” 


In “Bedtime Story’”’ Brando and 
Niven portray con men who prey 
on romantically susceptible 
women, while Miss Jones is seen 
as an innocently involved winner 
of a soap queen contest. 


Pearls First Choice 
Of Noted Jeweler 


(Current) 

Shirley Jones has discovered 
that Jules Glaenzer, who provided 
the $2,500,000 worth of precious 
stones for use in Universal’s “Bed- 
time Story,’ has his own special 
favorite among jewels—pearls. 


Giving the actress a special ad- 
vance showing of the priceless dia- 
monds, rubies, sapphires and em- 
eralds taken from the display 
counters of Cartier, of which he 
is board chairman, Glaenzer ex- 
plained the reason for his pref- 
erence: 


“Nothing can be added to fine 
pearls to make them more beauti- 
ful,’ he told Miss Jones, ‘except 
a lovely woman.” 


The actress plays the feminine 
lead in “Bedtime Story” opposite 
Marlon Brando and David Niven. 
The color film is now on view at 
Chie@ses Sear eee Theatre. 


David Niven makes a pretense of refusing Marie Windsor’s offer 
of a valuable piece of jewelry in this scene from the Universal 
hilarious romantic comedy in color, ‘““Bedtime Story.” Co-starred 
with Niven are Marlon Brando and Shirley Jones. 


(Still No. 1934—2) 
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Niven Discloses Unique 


Sliding Payment Scale 
For Use Of His Talents 


(Advance) 


David Niven says there’s only one thing he enjoys more 
than working, and that is—naturally enough—not working. 

Seldom is there a time, allows the debonair star, when he is 
unable to think of something he’d much rather be doing than 
contributing his talents to the celluloid arts. 


Recently he was being diverted 
from his assorted extracurricular 
interests by a starring role with 
Marlon Brando and Shirley Jones 
in Universal’s plushly mounted 
romantic romp, “Bedtime Story.” 
The picture, filmed in color, comes 


Theatre. 

The role happens to be one in 
which he especially delights, and 
falls in an area in which he has 
become something of an expert— 
that of a plain old-fashioned 
scoundrel. 

He’s a con man on the Riviera 
gold coast, pretending to be of 
royal blood so that he can make 
a more indelible impression upon 
women. He’s continuously on the 
prowl for well-heeled widows. If, 
in return for his romantic atten- 
tions, they choose to reward him 
trinkets, well, that’s only the way 
he planned it. 

Getting back to his penchant 
for preferring not to work, Niven 
indulges that, if producers were 
only aware of it, there are certain 
seasons of the year when his pro- 
fessional services come cheaper 
than at others. 

His “sliding scale” varies ac- 
cording to the desirability of the 
outside activity he has in mind. 

For example, water skiing is 
one of his favorite pursuits, as 
well as that of his Swedish-born 
wife, Hjordis. Thus the early- 
spring, when the serene Mediter- 
ranean is at its captivating best 
for such sport, finds his work 
rates at their peak. 

Also at a premium are late 
spring and early summer. During 
these inviting months, he eluci- 
dates, he finds conditions most 
nearly ideal for still another of 
his playtime diversions, skin 
diving. 

In early fall he can think of 
nothing he’d rather do than take 
off for Sweden to visit his wife’s 
relatives and gorge on the mouth- 
watering delicacies that turn up 
with such succulent abundance in 
the Scandinavian countries. 

It goes without the indelicacy 
of so saying that, should a film 
maker attempt to enlist his his- 
trionic abilities at such a crucial 
time, a stiff increase in pay would 


Suave David Niven, with never a 
twinge of conscience, preys upon 
wealthy women in his co-starring 
stint with Marlon Brando and Shir- 
ley Jones in Universal’s frothy ro- 
mance in color, “Bedtime Story.” 


(Still No. 1934—P. 30) 


have to be invoked. 

By the time late fall is in full 
sway the star is ready to put out 
to sea in a fleet twin-hulled cata- 
maran and skim over the waters 
in the face of the brisk and re- 
vitalizing breezes then at their 
optimum. 

Should a film role put in an 
appearance at such a _ joyous 
moment in zestful living a pro- 
ducer need only naturally antici- 
pate that the financial lure would 
have to be substantial enough to 
help him assuage his bitter disap- 
pointment in having to forego this 
maritime pleasure. 

The gladsome Yuletide season 
combines many special delights 
for the star since it is a time 
when he not only likes to be with 
his family, but also to indulge in 
all the snow sports in the invig- 
orating altitudes of the Swiss 
Alps, only an Immelman turn or 
two from his part-time home at 
Gstaad. 

A bid for his services at such 
a heart-warming filial moment 
would have to be _ tempting, 
indeed. 


Pretty Shirley Jones Finds 
Brando's Screen Romancing 
Replete With Surprises 


(Advance) 


Shirley Jones finds that pitching woo with Marlon Brando, 
as she’s now doing in Universal’s ‘“‘Bedtime Story,” is replete 


with surprises. 


Almost never, she reports, does he do the same thing the 
same way twice in succession, even for the same scene in the 


romantic comedy, in which the 
party of the third part is David 
Niven. The color picture opens 
pe Ass at. thes:2. 2 pheatre. 

To cope with Brando’s free- 
wheeling techniques a girl has to 
keep on her histrionic toes non- 
stop, she says, because, unlike 
most such sequences, there’s no 
blueprint to work from. 

“Go into a clinch with the av- 
erage actor,’ relates Miss Jones, 
“and no matter how many takes 
the director requests chances are 
the routine will be acted out in 
precisely the same way.” 

Most of the torrid embraces 
that singe the edges of the ace- 
tate strip and appear so smoothly 
performed to the spectator are 
the end result, she says, of per- 
haps many hours of concentrated 
work on the part of the par- 
ticipants. 

If Brando’s celluloid love mak- 
ing has an elan uniquely his own 
that’s because he spurns the les- 
sons taught in the drama schools 
and strikes out on his own, she 
observes. 


Writer-producer Stanley Sha- 
piro’s script for “Bedtime Story” 
gives Miss Jones all the oppor- 
tunity a gal could want for a lib- 
eral sampling of Brando’s special 
artistry in celluloid romance. 

There’s hardly a sequence in 
which they don’t wind up in each 
other’s arms. 


Miss Jones’ role is that of an 
American soap queen who lands 
on the French Riviera, a happy 
hunting grounds for Brando and 
Niven, both of whom are cast as 
gigolos willing to exchange their 
attentions for monetary reward. 


Under the mistaken impression 
that she is a wealthy heiress, in- 
stead of merely a soap queen con- 
test winner, both men vie for her 
affections. 


The hazel-eyed blonde star has 
proved so outstanding in her 
handling of straight comedy lines 
—one of the trickiest of acting 
chores — that Universal lost no 
time in signing her for five more 
pictures. 


Hail Marlon Brando As One 
Of Hollywood's Foremost 
Practitioners Of Mimicry 


(Advance) 
Some of Marlon Brando’s greatest performances are never 


recorded by studio cameras. 


They’re the impersonations he gives, usually only for a 
handful of friends, to while away between-scenes moments of 
leisure in the privacy of his dressing room. 


No one in filmland can zero in 
on a target more devastatingly, 
or boasts a wider variety of sub- 
jects—animal, vegetable and min- 
eral—for a repertoire. 


As he has frequently demon- 
strated during filming of his cur- 
rent romantic comedy, “Bedtime 
Story,” at Universal, he seem- 
ingly can reflect, with mirror-like 
fidelity, all of a parson’s salient 


characteristics. The color film 
OCTET a ee at the 
23 eek digits SEAR ey rsa sense Theatre. 


Scant moments after meeting 
someone for the first time he can 
faithfully imitate every manner- 
ism, accent, gesture and inflection. 


Press interviewers occasionally 
have been startled out of their 
customary complacency to hear 
Brando answer their questions in 
what sounds exactly like their 
own voice right down to the last 
pear-shaped tone. 


Brando’s co-stars in “Bedtime 
Story,’’ David Niven and Shirley 
Jones, were treated to one of his 
inspired feats of mimicry when 
he did an impersonation of his 
own bumbling dog, a St. Bernard 
behemoth which answers to the 
name of Toto and at the frisky 
age of 9 months, already weighs 
in at almost 200 pounds. 


“Better than the greatest Oscar 
performance I’ve ever seen,” 
appraised Niven, himself an 
Oscar winner. 


Brando, who undertakes his 
first straight comedy assignment 
in his current film, says he’s been 
a mimic for as long as he can 
remember. 


“The first time I was sent to 
see the principal, when I was in 
the first grade,’”’ he nostalgically 
recalled, ‘““‘was when my teacher 
happened to overhear me in the 
hall while I was doing a take-off 
of her reading of the roll call.” 


His gift for imitating voices 
stands him in good stead when 
strangers somehow manage to 
learn his unlisted telephone num- 
ber and call him at home, where 
he prefers to have his privacy 
uninvaded. 


When he first answers the 
phone he almost invariably pre- 
tends to be his Mexican gardener, 
his Filipino houseboy, his non- 


The noted courtier Jean Louis created a special wardrobe for 


Shirley Jones cuts an eye-arresting 
figure neatly perched upon the 
seashore for a scene in Universal’s 
hilarious romantic comedy in col- 
or, “Bedtime Story.” 


(Still No. 1934-—P. 21) 


English-speaking houseguest or 
his own secretary, female variety. 


Not until he has established 
that the call is legitimate does he 
revert to his natural voice, so 
highly trained it has played an 
important part in helping him 
achieve his present stature as one 
of the theatre’s foremost actors. 


Noutical David Niven 
Sails Own Catamaran 


To Movie Location 


(Advance) 

David Niven believes he can say 
without fear of contradiction that 
he is the only motion picture actor 
ever to arrive on location in a cata- 
maran. 


For one of the location scenes 
in “Bedtime Story,’ Universal’s 
comedy-romance in color starring 
Marlon Brando, Niven and Shirley 
Jones, director Ralph Levy chose 
as a background the lovely Casino 
de Beaulieu, directly across the 
bay from David's villa on St. Jean- 
Cap-Ferrat, in France. 


So, when time came for him to 
go to work, the actor, a former 
Royal Navy man and an excellent 
sailor, donned his costume, stepped 
into his light craft with the blue- 
and-white sails, and skimmed over 
to the little harbor at Beaulieu. 


T-shirted sailors and tourists 
were a little surprised to see a 
gentleman in black tie and white 
dinner jacket leap from a cata- 
maran to the dock. 


But David says he’ll never do it 
again. 


“T misjudged the wind and ar- 
rived much too early,’ he says. 
“Nothing to do but have a go at 
the Casino. Lost half a week’s 
wages.” 


“Bedtime: Story -opens.--.2::2 = 
Fo Wo bl 0 = Bint eet ne Theatre. 


Actress Divulges 
Foolproof System 
For Training Voice 


(Advance) 

Dody Goodman says anyone can 
duplicate the virtually foolproof 
system she used to learn to 
become an actress. 


Dody, now teamed with Marlon 
Brando, David Niven and Shirley 
Jones in Universal’s ‘Bedtime 
Story,” in color, explains she 
simply took a cue from the late 
Charles Laughton. 


“He would pick up a phone 
book, dictionary, or something 
similar, and just start reading,” 
she elucidates. 


“He managed to put so much 
drama into his delivery that he 
could hold an audience in the 
palm of his hand regardless of 
what he actually was saying. 


“It takes hard work to develop 
such technique, but once you've 
got it you can consider yourself 
well on the way to becoming a 
pro.” 


Shirley Jones’ co-starring role with 


Marlon Brando and David Niven in Universal’s frothy romantic comedy in color, “Bedtime Story.” 
Pictured here are four of the outfits from the film, described from left to right: 

The dress shows high bodice caught with a bow at the front and round neckline continuing to a low 
back. The jacket repeats the cut of the dress. The yoke curves to a lower line at the back to widen in 
a rippled flare. White mink binds the bottom and cuffs. 


(Still No. 1934—P. 23) 


Of sheer white wool with shadow check the suit shows slim skirt topped by soft jacket with pegnoir 
tie belt. The matching straight coat is lined in champagne mink, which buttons on and can be removed 
according to the occasion or the mood. 


(Still No. 1934—P. 26) 


This white wool jersey sheath has the off-white leather belt matched to the leather buttons for fasten- 


ing at one side. 


(Still No. 1934—P. 24) 


This coat is a coral basket weave French wool. Coachman style, the cape effect is simulated by wide 
sleeves buttoning at the sides of the waist with large self buttons. Stand away collar. 


(Still No. 1934—P. 22) 
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Solicitous Shirley Jones discovers that she is in love with Marlon 
Brando who she is helping recover from a pretended military injury 
in this scene on a beach of the French Riviera in Universal’s “Bed- 
time Story.” In color, the hilarious romantic comedy also co-stars 


(Still No. 1934—101) 


David Niven. 


$2.5 Million Gems 
Are Guarded Well 


During Screen Use 


(Current) 

Security protection without par- 
allel in filmland safeguarded 
$2,500,000 in rare jewels used for 
Universal’s ‘““Bedtime Story,” star- 
ring Marlon Brando, David Niven 
and Shirley Jones. The film in color 
LS NOW: ON-VICWs Ae tne sete ee ae 
sheatre. 


Eleven armed guards were 
posted at strategic points both in- 
side the sound stage and at portals 
to the quarters. Additionally, a 
second line of guards, from the 
studio’s normal complement, were 
placed on constant alert in case of 
emergency. 


Personally selected by Jules 
Glaenzer, board chairman of the 
internationally known jewelry 
firm of Cartier, the assorted jew- 
els, including diamonds, sapphires, 
rubies and emeralds, are worn by 
Miss Jones and supporting women 
players in the romantic comedy. 


Among the latter, all represent- 
ing heiresses of one type or an- 
other, are Dody Goodman, Marie 
Windsor, Rebecca Sand and Fran- 
ces Robinson. Each, in her own 
way, glitters across the color 
screen, wearing the genuine gems. 


Brando and Niven portray light- 
hearted confidence artists who 
prey upon wealthy, jewel-en- 
crusted widows visiting the 
French Riviera in pursuit of ro- 
mance. 


Each piece of jewelry to be seen 
in the film was especially selected 
to complement the 25 individual 
costumes created for the picture 
by noted designer Jean Louis. 


Wily Seagull Steals 


Scene From Brando 
In Bedtime Story’ 


(Advance) 
Marlon Brando recently played 
second banana to a seagull. 


None of his formidable acting 
talents proved a match for the 
upstag.ing tactics of the gull dur- 
ing filming of a scene in Univer- 
sal’s ‘Bedtime Story,” in which 
has co-stars are David Niven 
and Shirley Jones. 


The sequence shows Brando at 
the seashore, buried up to his 
head in sand. 

The gull, carrying a herring in 
its beak, was supposed to hover 
over him, trying to make friends 
by dropping the fish in his mouth. 


However, instead of maintain- 
ing the flight pattern called for in 
the script the gull had ideas of 
his own. 


He insisted on using Brando’s 
head as a landing site and then 
poking the herring in the star’s 
mouth—an improvement so unex- 
pected that director Ralph Levy 
decided to use it for the final 
version. 


“Best piece of scene stealing 
I’ve ever suffered through,” rue- 
fully smiled the star. 


“Bedtime Story,” in color, opens 


Theatre. 


Shirley Jones’ compassion for Mér- 
lon Brando’s feigned illness shows 
itself in this scene from Universal’s 
spicy romantic comedy in color, 
**Bedtime Story.”’ David Niven also 


co-stars. (Still No. 1934—7 AD-F ) 


Dazzling Diamonds 
Undergo Dimming 


(Current) 

Sometimes things prove ‘too 
real’ for the screen—a coruscat- 
ing $650,000 diamond tiara, for in- 
stance. 

It’s worn in all its glittering 
splendor by Shirley Jones for her 
role as leading lady for Marlon 
Brando and David Niven in Uni- 
versal’s romantic comedy, ‘‘Bed- 
time Story,” now on view in color 
PU eUAGci essere rer Theatre. 

When cinematographer Clifford 
Stine trained color lenses on the 
dazzling display of precious jew- 
els, provided by Cartier, of New 
York, the collective brilliance cre- 
ated highlights much too hot for 
proper color tone balance. 

Result: Attendants had to re- 
duce the natural luster by spray- 
ing on a thin film of opaque solu- 
tion mace for just such purposes. 

More than $2,500,000 worth of 
diamonds, emeralds, rubies and 
sapphires are being used in the 
photoplay. 


Marlon Brando lolis idly on the 
beach with curvaceous Shirley 
Jones protecting him from the 
angry rays of the sun by adding 
a touch of skin oil in Universal’s 
sophisticated celluloid romp in 
color, ‘“‘Bedtime Story.” 


(Still No. 1934—100) 
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ARAM STEPHAN 
DODY GOODMAN 
MARIE WINDSOR 
NORMAN ALDEN 
HENRY SLATE 
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STANLEY SHAPIRO and 
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the cast 


Fred Bentson. MARLON BRANDO 
Lawrence Jamison 
DAVID NIVEN 

Janet Walker... SHIRLEY JONES 
Fanny Eubank. DODY GOODMAN 
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the staff 


Director of Photography, Clifford 
Stine, A.S.C.; Art Directors, Alexan- 
der Golitzen and Robert Clatworthy; 
Set Decorations, Oliver Emert; Sound, 
Waldon O. Watson and Corson Jowett; 
Film Editor, Milton Carruth; Gowns 
Designed by Jean Louis; Jewels by 
Cartier; Music, Hans J. Slater; Music 
Supervision, Joseph Gershenson; Hair 
Stylist, Larry Germain: Make-up, Bud 
Westmore: Unit Production Manager, 
Kenneth L. Grossman: Assistant 
Director, Joseph E. Kemmy. 


the story 


(Not for Publication) 
Corporal Fred Bentson (MAR- 
LON BRANDO) and Lawrence 
Jamison (DAVID NIVEN) are 
two of a kind; women are irresist- 
ably attracted to them. 


Each man is dedicated to the 
happiness of pursuit. Each, with 
only an occasional twinge of con- 
science, permits his conquests to 
make love offerings. Preferably 
cash. But jewels will suffice—if 
of sufficient value. In fairness to 
the men, none of their women has 
ever felt short-changed, or suf- 
fered reflective pangs of regret. 


Each man, to begin with, moves 
within his own orbit; Freddy, 
still in the Army, in a little Ger- 
man village, and Lawrence, in 
more elegant circumstances, from 
his chateau on the French Riv- 
iera. The succession of assorted 
females who succumb to their 
wiles is endless. In further defense 
of our Gala 1ifig let it be said they 


are unqualifi¢dly democratic; contest. Furthermore she has no _ 
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Dody Goodman fetchingly displays 
a portion of the $2,500,000 worth 
of genuine jewels furnished by 
Cartier of New York for the Uni- 
versal romantic comedy in color, 
‘‘Bedtime Story.” 

(Still No. 1934—P. 34) 


instinctively senses there can be 
only one king of the mountain. 
He immediately formulates plans 
to oust Freddy, enlisting the aid 
of a confederate, Monsieur An- 
dre (ARAM STEPHAN), police 
inspector. 


But Freddy is not without pri- 
vate wiles. Learning that Law- 
rence frequently parades as a 
deposed prince, Freddy—by now 
ingeniously discharged from the 
service — pretends, in a tempo- 
rary truce with Lawrence, to be 
the prince’s half-wit younger 
brother, Ruprecht. Complete with 
royal dress uniform he moves in 
at Lawrence’s chateau. 


Making the best of an awkward 
impasse, Lawrence contrives to 
use Freddy to frighten off females 
who hope to march him to the 
altar. When Mrs. Trumble (RE- 
BECCA SAND), oil heiress, re- 
veals marital hopes, Lawrence 
takes her to his dungeon-like 
basement. Finding Freddy crouch- 
ed on a window-sill, muttering 
nonsensical gibberish, she beats a 
hasty retreat. 


When Lawrence’s next “vic- 
tim,’ Miss Harrington (FRAN- 
CES ROBINSON), 
virtually has him haltered, Freddy 
puts on an act of having to be 
spoon fed, and—when crossed— 
of snarling like a ferocious jungle 
beast. 


By the time Janet Walker 
(SHIRLEY JONES), American 
soap queen, hoves into view, 
Freddy and Lawrence agree to 
use her as a test case. The first 
man to extract $25,000 from her 
wins; the other blows town. 


Freddy scores first points when 
he appears in a wheelchair, pre- 
tending to be the victim of an 
emotional trauma which has de- 
prived him of use of his legs. 
Janet is deeply sympathetic. She 
accepts his story that only one 
man can help him, an eminent 
(non-existent) psychiatrist, whose 
fee is $25,000. She promises to 
get him the money. 


Lawrence, learning of Freddy’s 
scheme, pretends to be the psy- 
chiatrist. He informs Janet the 
constructive therapy for Freddy 
would include paying the money 
directly to him. Meanwhile he 
loses no opportunity to romance 
Janet on his own. 


Lawrence later is shocked to 
discover that Janet is not, as he 
had assumed, the heiress-daugh- 
ter of the owner of the American 
Soap Company, but simply and— 
purely—winner of a soap queen 


thinks she © 


Pokes Fun At Self 


(Current) 

Marlon Brando was the first 
to poke fun at himself. 

On the set of his current Uni- 
versal romantic comedy, ‘‘Bed-~- 
time Story,’ in which his co- 
stars are David Niven and Shir- 
ley Jones, a friend introduced 
him to a female visitor. 

The friend explained that the 
visitor was a mute, but could 
read lips. 

“Yes,”’ said the star, “but can 
she read mumbling ?” 

“Bedtime Story,” in color, is 
now on view at the 
Theatre. 


Brando Poses Enigma 
For Neighbors By 
Daily Lawn Mowing 


(Current) 
Marlon Brando’s neighbors have 
finally found the answer to a 
minor enigma. 


Daily, for weeks, they had seen 
the star cutting his lawn, riding 
astride a power mower equipped 
with bicycle seat. 


Since the lawn area is a com- 
paratively small expanse his puz- 
zled neighbors didn’t know what 
to think, except that perhaps he 
had the fastest growing grass 
anywhere around. 


Turns out he was only getting 
ready for one of his pivotal se- 
quences in his current Universal 
film, ‘““Bedtime Story,” now show- 
INO Cab NG aaa Gee es Theatre. 


A key scene in the romantic 
comedy, in which his co-stars are 
David Niven and Shirley Jones, 
has him trapped on a runaway 
mower. 


And before going into the epi- 
soce the star simply wanted to 
make sure he was completely 
familiar with operation of the 
contraption. 


The power mower is only one of 
the many modes of transportation 
Brando uses in the hilarious com- 
edy. He also handles a wheelchair, 
drives a beautiful foreign car and 
rides on an European express 
train through the beautiful French 
countryside. 


Marie Windsor portrays one of the 
wealthy dowagers who forces her 
attentions—and her wealth—on 
David Niven in the sophisticated 
Universal comedy in color, “Bed- 
time Story.” Co-starring with 
Niven are Marlon Brando and 
Shirley Jones. 

(Still No. 1934—P. 35) 
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Pretending to be David Niven’s half-wit brother, Marlon Brando 
stages a pyrotechnical display of temperament in a calculated ges- 
ture to dissuade Rebecca Sand from her plans to marry Niven, in 
Universal’s frothy romantic comedy in color, ‘Bedtime Story.” 


(Still No. 1934—52 ) 


Brando Navigates 
Turns In Wheelchair 


(Current) 

Marlon Brando has discovered 
—to his own considerable aston- 
ishment—that he has lost none of 
his old prowess at piloting a wheel- 
chair. 


He originally had to learn to 
handle one of the conveyances in 
1950 when he played the part of 
a paraplegic in his initial film as- 
signment. 

Recently —for the first time 
since—he was back briefly in such 
a chair for his current stint, with 
David Niven and Shirley Jones, in 
Universal's color comedy, ‘“Bed- 
time Story,’’ now on view at the 
Be RES RNa ea Theatre. 


On his initial spin around the 
sound stage he discovered he still 
retained the ability to navigate 
turns on only two wheels, negoti- 
ating corners at practically a 45- 
degree angle. 


“One miss,’”’ Niven told him, 
“and you'll wind up in one of those 
for real.” 


Potentate Moves In; 
Troupe Moves Out 


(Advance) 

A reigning Middle East poten- 
tate was responsible for a sudden 
shift in headquarters of Univer- 
sal’s location unit on the French 
Riviera for “Bedtime Story” star- 
ring Marlon Brando, David Niven 
and Shirley Jones. 


The troupe was originally 
booked for the luxurious Negresco 
Hotel at Nice, but their quarters 
were pre-empted when King Ibn 
Saud made an appearance on the 
scene with an official entourage 
of more than 40 persons, includ- 
ing wives and concubines. 


The Universal film unit hastily 
esstablished a new working base 
at Cannes, some 12 miles distant. 


“Bedtime Story,” in color, opens 


Theatre. 


Devoted Dog Shares 
Star's King-Size Bed 


(Advance) 
Marlon Brando says it’s a good 
thing he happens to have a king- 
size bed. 


Since his recent return to Hol- 
lywood after an absence of more 
than a month his pet St. Bernard, 
Toto, has refused to let him out 
of his sight. 


And at night, reports Brando, 
now starring with David Niven 
and Shirley Jones in Universal’s 
romantic comedy, “Bedtime 
Story,” the animal insists on 
stretching out at his side. 


Still a pup, the huge dog 
already weighs more than 150 
pounds and probably will add at 
least another 25 when fully 
grown. 


“Bedtime Story, in color, opens 


Theatre. 


Tables Turned For 
Film Lothario Niven 


(Current) 

Debonair David Niven, whose 
celluloid love making frequently 
has him kissing a fair lady’s hand, 
has the tables turned in his cur- 
rent co-starring role with Marlon 
Brando and Shirley Jones, in Uni- 
versal’s “Bedtime Story,’ now 
screening in color at the.................. 
Theatre. 


In his portrayal of a'confidence 
artist who adroitly contrives to 
have wealthy women reward him 
with costly jewels for his romantic 
attentions, he parades as a make- 
believe prince. 


One of his many admirers, Ma- 
rie Windsor, seen as a visiting 
American, is so overwhelmed at 
being in the presence of royalty 
she sinks to her knees and be- 
stows a reverential kiss upon his 
hand. 


“Something I don’t think I'll 
ever get used to,” said Niven. 


Pretending to be a famous psychiatrist, David Niven informs a 
sorely disappointed Marlon Brando that holding lovely Shirley 
Jones in his arms might prove disastrously traumatic, considering 
his condition, in Universal’s romantic frolic in color, “Bedtime 


Story.” 


(Still No. 1934——87 ) 
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SPECIAL COMPOSITE MAT 
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SET OF TV SPOTS — FREE! 


The deliriously delightful and zany incidents that make "BEDTIME STORY" such a hilari- 
ous comedy hit are highlighted in a highly specialized set of television spots — NOW 
available FREE to exhibitors. 

It's a pictorial and sound packaging of fun to whet the appetite of the TV set viewers for 
the full treatment of laughs and relaxed theatre entertainment that is in store for them 


when your engagement of "BEDTIME STORY" begins. 


Just the appearance on your home television of Marlon Brando, David Niven and Shirley 
Jones should intrigue the viewers, and when they team and cavort in their special brand 
of comedy, the TV spots should surely draw them out of the house! 


All on 16 mm film, the sock set includes 60, 20 and 10 second spots, with sufficient silent 


SELLING AIDS! 


FREE TRANSCRIPTIONS 


FOR SPOT RADIO USE is this exciting and highly amusing 
set of spot announcements that really sell "BEDTIME 
STORY." Available FREE on one transcription, these espe- 
cially created spots are aimed at covering the widest poss- 
ible market. Each one carries a sock selling message which 
should go over in a big way for a fine opening day. The spots 
are 15, 30 and 60-seconds in length and in all instances there 
is sufficient silent footage for your local information and 


playdate data. 


Order this FREE radio spot transcription from 


RADIO DEPARTMENT, UNIVERSAL STUDIOS, 
UNIVERSAL CITY, CALIFORNIA 


footage to allow for your local playdate information. 


ORDER the FREE set of TV SPOTS from HERMAN KASS, UNIVERSAL PICTURES, 
445 PARK AVENUE, NEW YORK 22, N.Y. 


TV TELOP OR SLIDE 


Both Telop and Slide are available . . . $6.00 with theatre playdate and station identi- 
fication (to accompany order) . . . $5.00 without playdate or station identification 
... $2.50 for each duplicate copy of any Telop or Slide. Please be sure to mention 
whether you want Telop or Slide. 


Order direct from QQ TITLE CARD CO., 247 W. 46th St., New York 36, N.Y. 


Banner Accessories 


DELUXE FLUORESCENT SECTIONAL VALANCE — Made of glowing fluorescent satin with shimmering letters and flowing fringes. 
ORDER ANY LENGTH NEEDED AT $1.65 PER FOOT (Minimum size 10 ft.) 

3-PIECE STREAMER — An attractive 17’ long banner, priced at $16.50 each. 

Y x 12’ FLAG OR WALL BANNER — Single-Faced, $60.00. Double-Faced, $110.00. 

FLUORESCENT USHER'S BADGE — 40c each. 


in U.S.A. order from your nearest 


NATIONAL SCREEN OFFICE 


Manufactured by NATIONAL FLAG & DISPLAY COMPANY, 43 W. 21st St., Now York 10, N.Y. (Tel. OR 5-5230) 
In Canada, National Flag Company represented by THEATRE POSTER SERVICE, LTD., 227 Victoria St., Toronto, Ontario, Canada. 


PLAN NOW TO USE THE 2 GREAT THEATRE 
TRAILERS PREPARED FOR YOUR 
“BEDTIME STORY” DATE! 


The persuasive TEASER TRAILER, followed by the convincing REGULAR 


TRAILER—and both of them in COLOR—provide 


for a most saleable extended pre-sell to the audiences attending your theatre. Plan your schedule NOW to use 


BOTH TRAILERS for a real saturation job of selling for 


Terrific TEASER TRAILER 
in Color — and FREE! 


“BEDTIME STORY" has a Color Teaser Trailer that belongs on your thea- 
tre's screen weeks in advance. It contains the ingredients that spell out a 
future pleasurable motion picture event, so it should be used to maximum 
advantage. Packed with the comedic allure of Marlon Brando, David Niven 
and Shirley Jones, this Teaser Trailer will definitely capture the interest of 
all who see it. It's a short and compelling screen plug — so it also can be 
spotted as a cross-plug whenever and wherever possible in your area. 


Order this TEASER TRAILER N-O-W — and watch it go to work for you! 


Available — and FREE — from your 
LOCAL UNIVERSAL EXCHANGE BRANCH OFFICE 


R 
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“BEDTIME STORY.’ 


Provocative REGULAR TRAILER 


— A Coax-Them-In Help! 


When you get your first glimpse of the REGULAR THEATRE TRAILER 
prepared for "BEDTIME STORY" you'll realize, of course, that it's a skill- 
ful all-out effort to attractively invite your current audience to come back 
for the showing of the Marlon Brando-David Niven-Shirley Jones starrer. 
This polished on-screen salesman plays up every exploitable aspect of the 
uproarious comedy, and is designed to attract every age group. Set up 
this theatre trailer for a full-schedule running at your theatre several weeks 
prior to your show-date. It will pay bountiful dividends! 


Order Direct From Your 
LOCAL NATIONAL SCREEN SERVICE EXCHANGE 


LIVE RADIO SPOTS 


(30 SECONDS) 

ANNOUNCER: “What, we as you, could be better than a rollicking good ‘BED- 
TIME STORY? Well, there’s just nothing that can equal it for laughs . . . and 
honest-to-badness hilarity . . . than the year’s brightest and most sparkling big- 
screen comedy, ‘BEDTIME STORY’, in color . . . starring Marlon Brando, David 
Niven and Shirley Jones! You'll howl with glee at the capers of a pair of cunning 
con-men who fleece the sexiest chicks on the Riviera — until they match their tal- 
ents with a mink-linedslamb! You won’t want to miss ‘BEDTIME STORY’ — with 
Marlon Brando, David Niven and Shirley Jones . . . it’s the funniest story ever put 
between covers! Opening at the Theatre!” 


(15 SECONDS) 

ANNOUNCER: “Ever try to fleece a mink-lined lamb? Marlon Brando tried... and 
so did David Niven ... solo and collectively in ‘BEDTIME STORY’, the funniest 
story ever put between covers! Delightful and hilarious in color! Don’t miss 
Marlon Brando, David Niven and Shirley Jones in ‘BETIME STORY?!” 


GOLD MEDAL BOOKS 
“Bedtime Story’ 


PAPERBACK 
BOOK... 


THE MOVIE EDITION 


PLUGS THE PICTURE! \ 


a. BR NOVEL By Ricnano wormsecute, o | 
MO wad! ASED ON THE HiLamious MOTION cat on™ 
O h : d : Lo ewher BY STANLEY SHaping ano PAU yak 
ne of the many ingredients _ ee ges WARLON BRAND, Davip RIVES? 


in the "Bedtime Story” | ee 
coast-to-coast promotion! is. _ 


MORE 
"Bedtime 


. . . . . . . e,;e ia j S t 3 r y a 
With the national saturation distribution of the movie paperback edition of "BEDTIME STORY," every theatre play- 


ae picture can benefit from the coverage offered from the sales, display and promotion of the special Gold Medal Sage foe Gea 


AROUND 


Published by Fawcett Publications — with an exciting full-color cover (as reproduced here) — this Gold Medal edition 


will be displayed and sold by over 100,000 outlets, including newsstands, drug stores, super-markets, book and depart- THE 
ment stores. Also, the publishers are supporting the book and its distribution with an all-out sales effort by their own CORNER 
organization. = 
Check with your local Gold Medal Book distributor as well as all the paperback outlets in your community. Mutual (Note: For a "something extra" sales pro- 
P $ A i is eee ee motion display gimmick you can use the 
cooperation through displays and promotional tieups will be most beneficial to your engagement of "BEDTIME above photo (Still No. 1934-EX7) in 
STORY! Sel EN ell 
copy like this): 
The material which Gold Medal Books is servicing to their wholesalers to promote the sales of the ''BEDTIME STORY" “BEDTIME STORY” 
paperback include: 2,000 truck banners, 15,000 rack cards, 15,000 window streamers and 60,000 dealer bulletins. Sees es oe eae OGERe!: 
Consequently, the earlier you start working with your local contact, the sooner will your publicity begin! It's Just Around the Corner! 
...Who?... What? ...Why? 
The eye-catching paperback book cover on Gold Medal's "BEDTIME STORY" edition, besides the title and the stars’ MARLON BRANDO — with David 
: {eS ae " : : : ; 5 Niven and Shirley Jones—in "BED- 
names, carries this intriguing copy: ''The riotous, devil-may-care comedy that asks the searing question: Can a Beautiful TIME STORY" 
Heiress find true love romping on the Riviera with a couple of madcap con-men?" ie See 8 ee 


25 INDIVIDUAL COSTUMES SHIRLEY JONES WEARS 
CREATED BY NOTED JEAN LOUIS WARDROBE 
DESIGNER JEAN LOUIS IN BEDTIME STORY 


MAKE THE MOST OF THESE JEAN LOUIS 
CREATIONS AS WORN BY SHIRLEY JONES 
IN "BEDTIME STORY" FOR SOME TOP TIE- 
INS TO HELP BOOM YOUR BOX-OFFICE! 


Contact the stores carrying the new line of JEAN LOUIS CLOTHES. It 
is excellent merchandising for such stores to tie-in with your playdate on 
the basis that "THE CREATIONS OF JEAN LOUIS WHO DESIGNED 
THE GOWNS WORN BY SHIRLEY JONES IN ‘BEDTIME STORY’ ARE 
SOLD EXCLUSIVELY BY BLANK'S STORE" (See the list of stores below). 


With the Emphasis On Glamour, these photos are ideal for a dual 
purpose—plant them with the photo or fashion editor of your local 
newspaper, use for advance lobby displays and in department 
store or women's specialty shop windows. 


Jean Louis Originals Are Sold At The Following Stores: 


EXCLUSIVE ON THE MIAMI BEACH, FLORIDA NEW ORLEANS, LA. 
PACIFIC COAST Allyn Jabaly Maison Blanche SHIRLEY JONES MODELS OUTFITS SHIRLEY JONES FAVORS A 
I. Magnin & Co. FOR ACTIVE SPORTS VACATION BEADED GOWN FOR EVENING 
Los Angeles ® Beverly Hills PALM BEACH, FLORIDA MINNEAPOLIS, MINN. Left: Smart as a riding whip is Shirley Jones Right: Shirley Jones swirls into 
San Francisco © Seattle Sara Fredericks Harold's modeling an outfit she wears in “Bedtime evening in a short dance dress of 
Oakland ¢ Palo Alto Bonwit Teller OKLAHOMA CITY. OKLA Story” for Universal. Her black gabardine pants raspberry chiffon, composed of 
' j are worn with a vest checked in black and yards of vari-toned underskirts and 
CHICAGO, ILLINOIS — Balliets cae pba any white silk shantung blouse a hand-beaded bodice in a floral 
Marshall Field oldwaters polished patent boots and soft leather gloves motif of pink and silver flowers. 
Stanley Korshack poet ° Sr aen PHILADELPHIA, PA. complete the lady rider’s wardrobe. The handwork was done in France 
rescott ® Arizona Biltmore Nan Duskin (Still No. 1934-EX4) for designer Jean Louis, who de- 
BOSTON, MASS. Bonwit Tel signed Miss s’ wardrob b 
eS ne cnt Tele Contee: Shirley Jones wears a. unique swonter ‘ened, Mice Jones’ wardrobe to, 
Cyreld, Inc. PITTSBURGH, PENNA. hood one ee ie, of red wool, the other versal Studio. Ss 
DETROIT, MICHIGAN of orange. The hood is worn here as a cowl Still No. 1934-EX6 
Cie pa as KANSAS CITY, MISSOURI oo collar. White shantung pants contrast nicely cots ‘ 
Swencane MEMPHIS, TENN. here. (Still No. 1934-EX5) 
ST. LOUIS, MISSOURI Woolf Brothers LaCledes 
Stix, Baer & Fuller Hartzfelds NOTE that a mat with captions in the Publicity Section illustrates four of the 
LONG ISLAND. NY DALLAS, TEXAS Jean Louis outfits worn by Shiriey Jones in the film. (Also individual stills also 
aces eeu de N.Y. Bench , NT. Neiman Marcus available from National Screen). Plant this mat or pictures in the Women's 
izabe rden irschleifers Fashion section of your newspaper. 
Bergdorf Goodman HOUSTON, TEXAS 
Henvrth Follet ee Sakowitz USE FASHION STILLS — THEY'RE FREE 
Evelyn ae a Se eee FROM EXPLOITATION DEPARTMENT, UNIVERSAL 
Evelyn Byrnes — 
Martha CINCINNATI, OHIO SAN ANTONIO, TEXAS 5 
Hirschleifers Jenny Gree Brothers PICTURES CO., 445 PARK AVENUE, NEW YORK 22, N.Y. 
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A Sure-Fire PUBLICITY PLANT 
in Your Local Newspaper! 


A Special Kind of Publicity Feature That'll Have 
A Sure-Fire Acceptance When Offered To An Editor! 


HERE’S ANOTHER DELIGHTFUL DRAWING BY THE FAMOUS 
AL HIRSCHFELD, ONE OF THE WORLD’S TOP CARICATURISTS! 


A sparkling cartoon feature 
that also fits in well as an 
addition to your advance 
lobby display and on your 
theatre front! 


IT'S FREE! 
Order it in photo form from EXPLOITATION DEPARTMENT, 
UNIVERSAL PICTURES, 445 PARK AVE., NEW YORK 22 


Oy 


ACN NN HK 


“BEDTIME STORY" (3-B) 


TELLING THE GALS A "BEDTIME STORY" 


Hollywood—Marlon Brando takes on his first comedy role aided and abetted by David Niven and 
Shirley Jones in Universal’s “Bedtime Story,” produced by Stanley Shapiro and directed by Ralph 
Levy with Robert Arthur as executive producer. Artist Al Hirschfeld captures the comedic flavor of 
the new film in which Brando and Niven conspire to capture the hearts and bank accounts of 
wealthy and beautiful ladies in what promises to be one of the most hilarious movies of the year. 


DAVID NIVEN & SHIRLEY JONES 


“np Radio Interviews! 
Free 


Radio Transcription 
of Interviews 
with the Stars 
talking about 


“BEDTIME STORY” 
A BEST-BET FOR YOUR TOP RADIO STATION! 


Always a big asset as part of the advance publicity campaign — as well as during the 
current run—are the open-end RADIO INTERVIEWS with the stars of the picture. 


In this situation, it is DAVID NIVEN and SHIRLEY JONES in individual and interest- 
ing interviews as they talk about their roles in "BEDTIME STORY," their careers as 
well as newsy personal notes. ! 


Here is a valuable adjunct to your promotional efforts — and it is suggested that you 
arrange to have the interviews aired on your top radio station prior to your opening. 


A continuity sheet accompanies each transcription. Questions and answers have been 
accurately timed to create the impression that both Niven and Miss Jones are being 
interviewed by the local announcer at the radio station—thus making it a perfect setup 
for one of the key disc jockeys who use celebrities on their shows. 


ORDER the Radio Interviews NOW — they're FREE — from 
RADIO DEPARTMENT, UNIVERSAL PICTURES, UNIVERSAL CITY, CALIF. 
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CONTESTS: 


NEWSPAPER PROMOTION OR 
RADIO DISC JOCKEY STUNT 


Wouldn't "BEDTIME STORY" be the perfect title for 
a "MY FAVORITE BEDTIME STORY" letter - writing 


contest? 


It certainly does — and it could be gimmicked into an 
enticing promotional activity with one of your newspaper 
and/or a favorite radio station platter-spinner. 


Letters are to be short — limit number of words — cute, 
funny or interesting. If should be lots of laughs as well 
as rewarding — with the winning offerings to receive 
promoted prizes and free admission tickets to your 


“BEDTIME STORY" engagement. 


BEDTIME 


Merchandise 
Tieup..... 


Your neighborhood merchants who deal in sleep garments 
should be wide-open for a selling slogan to hypo their sales 
efforts for pajamas, sleep jackets, bedroom slippers, 
kimonos, bathrobes—every item of sleep apparel. 


Offer Them This Ad Line: 
MAKE THIS YOUR 


“BEDTIME 
STORY" 


By Wearing Soandso's 
SLEEP TOGS 


For their window and interior store displays, provide these 
merchants with stills from the picture, with, of course, your 
playdate data. 


MEMO... 


SUMMERTIME 
TIE-IN 
STILLS: 


A fine selection of "BEDTIME STORY" photographs are 
available for use in merchandising BEACH ACCESSORIES, 
SUN-TAN LOTIONS and SWIM SUITS at your drug, de- 


partment and apparel stores. 


They'll make eye-catching additions to shop and window 
displays—all tied in with a picture and theatre playdate 
payoff! 


In Publicity Section, note stills numbered P.21, 100 and 10! 
(they're available in National Screen Set). In addition, there 
are four swim suit and beach accessories stills of Shirley 
Jones (P. 16, P.17, P.I19 and P.20) which can be obtained 
free from Exploitation Dept., Universal Pictures, 445 Park 
Ave., New York 22, N.Y. 


‘JEWELRY 


FOR PROMOTION 


More than $2,500,000 worth of jewelry—diamonds, 
emeralds, rubies and sapphires—were worn by the 
leading ladies in "BEDTIME STORY" and most of it 
adorned the lovely Shirley Jones, pictured here 
(Still No. 1934-EX1) 
adorned in some of the 
glittering splendor. 


These precious stones 
were supplied by CAR- 
TIER as well as by LAY- 
KEN, and you should 
be able to tie-in with 
the local agents of 
these jewelry com- 


panies for window and 


store displays, as well 
as in ads. 


All jewelry shops in your area should be interested 
in using the jewel-decked star photos for promo- 
tional purposes, and, of course, with the picture 
and playdate information for your theatre. 


(Besides this Shirley Jones photo, which can be obtained 
free from Universal’s Exploitation Dept. in N.Y., jewel- 
attired stills of Marie Windsor and Dody Goodman—shown 
in Publicity Section—are from National Screen Service) 


4 BRIGHT 


—and TICKET 
SELLING— 


LUGGAGE SHOP TIE-UPS 


Artful decor for a windowful of luggage or a 
counter display can be furnished by you to add 
eye-catching allure to the luggage department 
or shops in your community. 


The photos shown here of beautiful Shirley 
Jones surrounded by ultra-smart traveling gear 
should please the retail merchants who are 
interested in attracting attention to their travel 
merchandise. 


These TIE-IN STILLS FOR DISPLAY purposes 
are FREE on request (by number) from Exploi- 
tation Department, Universal Pictures Co., 445 
Park Avenue, New York 22, N.Y. 


Order them now—and offer to your Luggage 
Shop people—with, of course, a cooperating 
plug for “BEDTIME STORY” and its cast and 
your playdate for the picture. 


Art shown are (right) 1934-EX2 and (below) 
1934-EX3. 


DOOR PANELS! 


Here's A Sparkling Attraction To Catch 
Your Audiences — and Going! 


-—THEFUNNIEST 
_ STORY EVER PUT 


Who winds “we - 
leg of the Mountain 
when two Con Men 
match tricks...and their — 
Pigeon” tries to out-trick — 


them both P 


Marlon David 
Brando ‘Niven } 


Shirley snes 4 


The — stay ever a 


Ie ae COLOR 


Here is a bia: pre- ll halo for your "BEDTIME STORY" date! These strik- 
ing Door Panels—extra-appealing and colorful accessories—are designed 
to provide an eye-grabbing impression on your patrons. They will be 
effective as an advance agent when placed inside the exit doors of your 


theatre. 


_ cru COLOR 


shop tieups. 
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ao re SIN-TILLATING Comedy St He 
_ w Talk” “Operation Pet. 
Lover Come Back’ “That To Touch 


When your engagement begins, the group of Door Panels will add allure 
and appeal to the front-side of your lobby doors. They also have a variety 
of other effective uses—window displays, etc..—and the one showing 
Shirley Jones surrounded by her traveling bags is perfect for luggage 


POSTERS 


_Matlon __ David 
Brando Niven 


wien fa eee 


= atl 


in EASTMAN COL OR | 


24 SHEET 


The Fane on ever put 
—_ one 


: | _Shiey Jones 


/ Marlon ; David 
Brando’ Niven 


| ‘Marion Brando:1 = 
| Shirley, Jones — 


Bast me = Story in Eastran COLOR 


A] wetten by STANLEY SHAPIRO ana PAUL HENNING onected by RALPH LEVY produced by STANLEY SHAPIRO 
Executive Producer ROBERT ARTHUR A Lankershim Pennebaker Production A UNIWERSAL PICTURE 


SIX SHEET THREE SHEET 


LL Bedtime Story” 
L 2s 
| The Finnie sty e on et 


ONE SHEET 


ne! 
-BRANDO NIVEN | ADDED ATTRACTION | 


the Sin-tillating Gepers of Two Gunning Con Men 
whi »D oe the Sexi che ie on ve 7 viera.. 


ERO Reowed 43 Rersne OF Ses 


_ The Si tillating Cones of Two Cunning Con Men who Fleeced 
_ the Sexiest Chicks on the 2 Riviera... 


‘Maton Brando - ary Nien | 


. ‘ L oon os el 
"Marion ” David Bates P SC 
Brando. Niven’ Nahe ) | THEATRE IMPRINT ms 
ee marie | oe WINDOW CARD 


jee ty STABLEY. GABE - Kotatee fx 
Larkasshin aecobator Toate 


The Funniest — ever put Between MRE room COLOR 


22 x 28 14 x 36 


Order trailers, slide, ad and scene mats, color gloss stills and other accessories 


from your local National Screen Service Exchange. 


RINTE, 
in 2 
US. Pe 


Scanned from the collections of the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 


MEDIA 
HISTORY 


DIGITAL LIBRARY 


www.mediahistoryproject.org 


